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dmportant.Advertising.lerminology

Advertising terminology refers to the important terms used to plan, manage, and measure digital advertising campaigns.
1. Impression: The number of times an advertisement is displayed to users.

2. Click: When a user clicks on an advertisement.

3. CTR (Click-Through Rate): The percentage of impressions that result in clicks.

CTR={Total Clicks} / {Total Impressions} x 100

4. CPC (Cost Per Click): The amount an advertiser pays for each click.

5. CPM (Cost Per Mille): The cost of one thousand ad impressions.

6. Conversion: A desired action taken by a user, such as making a purchase, registering, or submitting a form.
7. CPA (Cost Per Acquisition): The average cost of acquiring one customer or conversion.

8. Landing Page: The webpage a user reaches after clicking an advertisement.

9. Reach: The number of unique users who see an advertisement.

10. Frequency: The average number of times an individual user sees an advertisement.

11. Keywords: Words or phrases used to match advertisements with users' search queries.12. Quality Score: Google's estimate of the relevance and quality of search

ads, keywords, and landing pages.



ROI Measurement Techniques

ROl (Return on Investment) measures the profitability of an advertising campaign in relation to

its cost.
Formula
ROI={Net Profit} / {Investment Cost} x 100

For advertising, net profit should account for the campaign's costs and the revenue attributable
to it.

Example: A business spends X10,000 on advertising and earns 15,000 in revenue. If the cost of
goods and other costs are ignored for this simplified example, the return after advertising cost
is X5,000.

e ROI={5000}/{10000} x 100=50%



Important.ROLmeasurement techniques

Conversion Tracking: Measures purchases, registrations, calls, and other desired actions.

Revenue Tracking: Measures sales revenue generated by advertisements.
® - Cost-per-Conversion Analysis: Calculates the average advertising cost for each conversion.

® - ROAS (Return on Ad Spend): Measures the revenue generated for each rupee spent on advertising.

ROAS= Advertising Revenue / Advertising Cost

- A/B Testing: Compares two versions of an advertisement or landing page to determine which performs better.

e - Attribution Analysis: Estimates how different marketing channels or interactions contribute to conversions.

® - Analytics Reports: Uses tools such as Google Analytics and Google Ads reports to evaluate campaign performance.

Note: ROl measures profit relative to investment, whereas ROAS measures revenue relative to advertising spend. They are

not the same.



GoogleAdWords.(Google Ads)

Google AdWords was the former name of Google Ads. It is an online advertising platform that enables businesses to promote their products and services through
Google Search and other advertising channels.

Features

@ - Search advertisements appear in relevant Google search results.

e - Display advertisements appear on participating websites and apps.
e - Video advertisements can appear on YouTube.

e - Shopping advertisements display product information.

e - Advertisers can select keywords, audiences, locations, and budgets.

e - Performance can be measured using clicks, impressions, conversions, and advertising costs.
Advantages

e 1. Reaches potential customers online.

e 2. Offers flexible budget control.

e 3. Supports targeted advertising.

e 4. Provides measurable campaign results.

e 5. Helps businesses generate website traffic, leads, and sales.



Google AdSense

Google AdSense is a publisher monetization program that enables eligible website owners and content creators to earn revenue by displaying

Google-served advertisements on their content.

Features

e - Displays advertisements on eligible websites and other supported content.
e - Helps publishers monetize their online content.

e - May generate revenue through ad clicks or impressions, depending on the ad format and payment model.
® - Provides reports about advertising performance and estimated earnings.

e - Requires compliance with Google's publisher policies.

Advantages

e 1. Creates an opportunity to earn from website content.

@ 2. Provides advertising management tools.

e 3. Offers performance and earnings reports.

e 4. Can help monetize relevant website traffic.



Difference between Google Ads and Google AdSense

Google Ads Google AdSense

Main purpose Advertising and promotion Monetization of content
Main user Advertiser Publisher
Financial role Pays for advertising May earn from displayed ads

Obijective Reach customers and generate conversions Generate revenue from eligible content
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fsfca AFua & Iud7 17 ad UgW Usal & AJUT TgTadl Fg ol ¢ 1 SAH ITAT AU AfUAT B AT 17 U1 ISP USHF & WU § fFar o g |
1. WA (Impression): AFYT & yalRid 17 & o7 I=|

2. & (Click): 99 ®Ig ITANTH G TT|IT U fFas I g1

3. cTR (fdA®-yY XT): AU WA aid IuATH el § ¥ fdad®d &I ard Iud TG el & gfawd|
e CTR={PJ fAAF} / {(FA WA} x 100

4. crc (Ufd faa® @71d): UAS fda®d & faT AFuaqd g1 yaard &t 15 I

5. cPM (U R SWT @177d): TAFTYT BT TP AR a1 USRIT HIF & A7 |

6. IS (Conversion): SUMTH A g afST B1F HIAT, IF AR, THHI a7 BIH HIAT
7. cpA (Ufd JITYTTT M714): TH WP a1 FAo 4 W HI4 B! N9 AFUT A@Ad|

8. AfET U (Landing Page): [ATUT UR fad®d ®I & o1 A aral IgUT |

9. ¥ (Reach): AFUT @A A HAT-HAT IUATH AN Bl G|

10. WIS (Frequency): BT IuTMTH A & NFga fpa sz Jyua e wan

11. PITS (Keywords): d g A1 Y 7% YR uR (AU & DS & AT fFar swar g1

12. BITA DI (Quality Score): Google G VS AU, FIIE R AT T ot WAMB A vd TUFA &1 AMHAT|
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rRol (A3 ux ufawd) fAFua o U 7T A & a1 § W @Y & AU g |

o ROI={YZ AH}} / {MAY & @74} x 100

ICIEIV: UPH HIWY /AFUT U 210,000 T@H HIAT & M IYY 215,000 DI T W HIal gl Ife 3 IIF I8V § (A7|UT &g & yfaRad o=y @rudl & e ag fFar
MY, O YS Ufd®Hd 25,000 B

e ROI={5000}/{10000xes100=50%
o yfg U7 I ux UFA®A s0% B

ROI HTUH & UHW dH o

o - HIAT fHFM: @HER, ISHHI, BT FHIa MR 3y difed H1af & AwuTI

o - JWW AIUF: f[AFYT & IUH APl 31T BT MHAT BT

o - Ufd $IWT AT AT YA Fa4 MWW HI7 BT N A77d B

e - ROAS (AFUT @Y U Ufdwd): AU U Wd BT TC UAS FUT § W 31T B AU |

o - A/B U & (ATUT o €T IF F wgT B gAT HIAI

o - U AVU: 98 AT & A7 WH T maadl 3 57 § fod Anara karl

e - uAIfiafee RWNE: Google Analytics 3T Google Ads @ RWE ¥ ATYT AT & U &1 GidT HIATI

&9 §: ROI WY Bt JAT AW T HIAT §, T9fF RoASs AU I W $ 31T B AT AT ATT ¥ HIAT ¢ |



T U Words / Google Ads)

Google AdWords, Google Ads &I G ATH g | I8 UF AT A7UT Wewid g, NIF Aregnw ¥ Faqry Ay~ IATal 3R Jqreff &1 yaR HI IHd ¢ |
gg@ faRwart

e - JI fAWMUT: Google & WS uRordl & fAwyd fgw@rn|

o - fw famu: Afa Igwsel ok ¥W U fasus @i

o - AfST [FAFMUT: vouTube TR FAfSA AU yafRia &I

o - M7 AU I@al H aWR, FIAT iR o4 TAHIY @I
o - TN TS, WIF, T MR AT D BT ITT FIATY

o - UGXA AWUA: fda®, SWA, FIST MR AT &1 AAVI HIAT
ay

1. Guifad WS dF Uga H WEIIAS |

e 2. 99T U AIAM &t Ylaur|

3. dfard fawuT & glaen

4. fa1Ua & uRwTHl B AU WA

5. 39T &, WEF TUF 3N fw 917 & 9graw |
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Google AdSense U®% UHBIYH JAHIU H1AHH g, NIF Aregw § iy d9wige W iR e Aatar o AW U Google g1 USRI famu=i
g fid HI IHA B

gqq fagyard

o - UIF Tl UR faFu= yeRRig &)

o - AT WHW I 31T ST HIT & FIIA BT

o - AU & UPIR X YTAF AT & HIAR faa®d a1 SWYF J 31T MW & IH A g |
o - fAFTUT weRT SR srgmAT g &t RUIE Iuasy HI|

e - Google @ UHIY® fadl &1 UIAT HIAT AIWH g |

ATH

1. d9H3T ¥ 1Y fSId HI BT 3T

2. fa51us yd Yy &t giaar

3. 317 3R UERA &t RUIE |

4. 39W3T <P & gHHIT I & Fgraan|



Google.Ads.3IR.Google AdSense H 3R

_ o o

R 35 faT0 Td aR
e SUINTh I ERIFRG]
3 YffreT faRITI= & foTT YdH Hral g

T A&l e, <fthdh 3R 9eh! U Rl

rElt O 31 3HfoTd BT

UDIRAh

ISt & S 3ifSfd HY ghdT @

TS C JTHYT T o1 UTed Bl



	Slide 1: Important ad terminology, ROI measurement techniques, AdWords & AdSense
	Slide 2: Important Advertising Terminology
	Slide 3: ROI Measurement Techniques
	Slide 4: Important ROI measurement techniques
	Slide 5: Google AdWords (Google Ads)
	Slide 6: Google AdSense
	Slide 7: Difference between Google Ads and Google AdSense
	Slide 8: विज्ञापन की महत्वपूर्ण शब्दावली
	Slide 9: ROI मापन तकनीकें
	Slide 10: गूगल ऐडवर्ड्स (Google AdWords / Google Ads)
	Slide 11: गूगल ऐडसेंस (Google AdSense)
	Slide 12: Google Ads और Google AdSense में अंतर

