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Designing and Monitoring Video Campaigns

Meaning: A video campaign is a digital marketing activity that uses video advertisements to promote a product, service,

brand, or idea through platforms such as YouTube and social media.

Designing a Video Campaign

1.

2.

Set Objectives: Decide whether the campaign aims to increase brand awareness, website traffic, leads, or sales.

Identify the Target Audience: Select viewers according to age, interests, location, and online behaviour.

. Create Engaging Videos: Prepare attractive, informative, and relevant video content with a clear message.
. Choose the Platform: Select suitable platforms such as YouTube, Instagram, or Facebook.
. Set Budget and Format: Decide the advertising budget, video length, format, and campaign schedule.

. Add a Call to Action (CTA): Encourage viewers to visit a website, subscribe, or purchase a product.



Monitoring a Video Campaign

® Monitoring means regularly checking campaign performance and making improvements.
® - Views: Number of times a video is viewed.

® - View Rate: Percentage of eligible ad impressions that result in a view, as defined by the
platform.

® - Watch Time: Total time viewers spend watching videos.
® - Click-Through Rate (CTR): Percentage of impressions that generate clicks.
® - Conversion Rate: Percentage of users who complete the desired action.

® - Cost per View (CPV): Average amount paid for a video view under the applicable billing
model.

Conclusion: Effective design and continuous monitoring help improve audience engagement,
reduce advertising costs, and achieve marketing objectives.
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Designing and Monitoring Display Campaigns
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A display campaign is an online advertising campaign that uses visual advertisements, such as banners, images,

animations, and rich media, on websites, apps, and digital platforms.

Designing a Display Campaign

1. Define Campaign Goals: Establish objectives such as brand awareness, website visits, leads, or sales.
2. Design Attractive Ads: Use clear headlines, relevant images, readable text, and brand colours.

3. Choose Ad Formats: Select banner ads, animated ads, responsive display ads, or rich media ads.

4. Target the Audience: Use demographic, geographic, contextual, and interest-based targeting.

5. Select Placements: Choose relevant websites, apps, or advertising networks.

6. Set Budget and Bidding: Determine the budget, bidding strategy, and campaign duration.

7. Create a Landing Page: Ensure that the destination page is relevant to the advertisement and easy to use.



Monitoring a Display Campaign

® - Impressions: Number of times an advertisement is displayed.

® - Clicks: Number of times users click the advertisement.

® - CTR: Ratio of clicks to impressions, expressed as a percentage.

® - CPC (Cost per Click): Average cost paid for each click.

® - Conversions: Desired actions, such as purchases, registrations, or enquiries.

® - Conversion Rate: Percentage of users who complete the desired action.

® - ROl (Return on Investment): Measures the return generated in relation to the investment.

Conclusion: Regular monitoring helps marketers identify effective advertisements, improve
targeting, manage costs, and increase campaign performance.
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Difference Between Video and Display Campaigns

Basis / STYUIR Video Campaign / difea e Display Campaign / fewwt arfiam=

Main format / H¥H UI>U Video advertisements / difsar Banners, images, animations / a:IT,
CEIREE] EEANGERE]

Main purpose / ¥ BEQEI Engagement and video views / Visibility, clicks and conversions /
HeYTRTAT Ud qifSar TR, Tadieh Td = UiaRul

Key metrics / YHd J-IIHcis Views, watch time, CPV Impressions, CTR, CPC

Common platforms / UHY LaCLhTJ-T YouTube, social media Websites, apps, ad networks
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2. Designing a Video Campaign

3. Monitoring a Video Campaign
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5. Monitoring a Display Campaign

‘ (A) Key Metrics / wgzy arad=s
Impressions — f&=nas u=fEia €13 6 ==
Clicks — f@=wa=s oz fFores &6 i
CTR — fFers-2g =2 (afa=a)
CPC — ufa f&=is airma (3iraa @@=

Conversions — sfosa siforafaar
(=Hrard, doftesol. owars)

Conversion Rate — &Qiaivl =T

0000600

ROl — &zt gz wfawer
8

=== sy 6 sa3=t

fSrarT 6 32w aa s=r

(zmie seTewsar. &fde, sfirs, A6
Tesses fRAemas a==T

(Fore shtde., sogas O, gg3 a9rg 2a=)

g7
Rraif-faa, = Aifza)
=1fera =<ziast =1 93
(T EGDTe, 3T sraita, =138-3rafRa)
Rrawid sl g =
Saarse, Qoa, Jead)
as1e wa areh RAgiffRa sar
(Fore, a@reh wa=ftfa, srafi)
SfE o1 AR HIAT
(Frafia 3k gy F swrarer)

Frama= =
(=2, wfaRZs,

9

Conclusion / s+

Effective design and continuous
monitoring help improve audience
engagement, reduce advertising costs,
and achieve marketing objectives.
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Basis / 3w

Main format /
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Main purpose /

Key metrics /
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Common platforms /
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Display Campaign

Video advertisements / Banners. images.
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Engagement &
video views /
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Visibility, clicks &
conversions /

Views. watch time,
CcPV

Impressions, CTR.,
cPC

Websites. apps.
and networks

YouTube. social media
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Key Takeaways / =9 a91d

Clear objectives are essential.
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Right audience targeting increases
campaign effectiveness.
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Monitoring and optimization improve results.
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Both video and display campaigns
complement each other.
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“The best marketing I q
doesn’t feel like marketing.”

— Tom Fishburme
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Video campaigns communicate through moving visual content, whereas display campaigns
primarily use visual ad formats such as banners and images. Both require clear objectives,

appropriate targeting, budget control, and continuous performance monitoring.
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