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Meaning and Definition of Advertising

Advertising is a paid form of non-personal communication used by an identified
sponsor to inform, persuade and remind customers about products, services, ideas or
brands. It is an important element of the promotion mix and helps businesses
communicate with their target audience.
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Example / 3algRUl: Television advertisements for automobiles, newspaper
advertisements for educational institutions and advertisements for consumer goods.



Features of Advertising
CEIESEIRCERGIY

1. Paid Communication (HIdld 3MYUTRd IdIX): Advertising generally requires payment for

space, time or placement in a selected medium.
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2. Non-Personal Communication (ﬁ?-@ﬁﬂa IIIR): It communicates with a large audience

without direct, individual interaction.
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3. Identified Sponsor (Ugdldl Tl Iralk‘lll—{'-lc'(ldl): The organization or person responsible for the

advertisement is generally identifiable.

o fASTUT 7 arch IR 1 AfFT BT U= ATHTAT: WY Bt g



4. Mass Reach (HIUd L4§wd); Advertising can reach a large number of potential customers.

o fATMUT & WeHH § I3t T | JHIAd UTeD! P Ugdr off &l & |

5. Persuasive Nature (a?Uﬂ?q$ UTﬁf)z It encourages customers to consider, purchase or use a

product or service.
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6. Controlled Message (ﬁruﬁa ?féQT): The advertiser generally controls the content, design and

timing of the advertisement.
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Objectivles of Advertising

fasTo & IE=A

e Creating Awareness — V[T ddl SUHA HXAl: To inform customers about new products and services.

® Increasing Sales — ICEIR:] Q@' hHXAl: To encourage customers to purchase products.
e Building Brand Image — §ie Bfd &1 AT To create a positive image of a company or product.

e Persuading Customers — ‘;ITE{ﬁ &I URT HIAT: To influence buying decisions.

® Providing Information — SIEEIE] Uald hX-l: To communicate price, features, quality and availability.
e Facing Competition — yfael &1 A HITT: To differentiate a product from competing products.
e Reminding Customers — e DI bl T1G fGATTT: To maintain awareness of an established brand.

e Expanding Markets — €W fa¥d ®HIAT: To attract new customers and enter new market segments.



Importance of Advertising

R IR RS

1. Importance for Business — ogddlryg & ﬁ'fQ Hgd

e Advertising increases product awareness, supports sales growth, strengthens brand

recognition and helps businesses introduce new products.
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2. Importance for Consumers — IUHIFT3 & T A

e It informs consumers about product features, prices, availability and alternatives, helping

them make informed purchasing decisions.
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3. Importance for Society and the Economy — JHIS TY Hﬁ@ﬂ%%ﬁm Hed

® Advertising can support business growth, employment in media and marketing, product
innovation and consumer awareness. However, its social impact depends on the truthfulness

and responsibility of the message.
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Types of Advertising

CRICEICAER

]

Print Advertising (H%H ﬁflTCF[) Newspa\pgﬁrs%ma azines, brochures and pamphlets. HIHIR U7, tlﬁw\'if,
|

Broadcast Advertising (UHTRUT ﬁSITCFT) Television and radio advertisements. Aol @TW%%WI

Outdoor Advertising (Wﬁﬁfﬂ'q:[) Hoardings, billboards, banners and posters. éllé'll, ]%I?Iﬁné, IR 3R
qReX |

Transit Advertising (qﬁT:IB:[ ﬁ?‘l’l'q:[) Advertisements on | buses, trains and other transport. El@[ é:ﬁ YT AY
PIRCRRESICRIRRECRIE]

Direct Advertising (Fcd&f faITH) Promotional messages sent directly to selected customers. 13-1 gy UIRE!
DI e Bl S aTel AR e
Digital Advertising (%ﬁl?ﬁ ﬁ?lTCF[) Online advertlsements on_ websites, search engines, apps and social

media. IITSC, I Soi4, VT 3R IR HifedT IR e fagmu=|



Advantages and Limitations of Advertising

f93Ta & &Y Td HIHa

Advantages / <Y

Reaches a large audience — §of &I § @7 d& qé’%rl

°o -
e - Creates product and brand awareness — 3dIq Ud §S & Ufd ST Hd|
e - Supports sales and market expansion — IEE T4 dIWR CESIEE:] Helddl |

e - Helps introduce new products — U STl DI U d HIA H Heldd |

® - Provides product-related information — 3dlq e el STABIR Uard HIAT|

Limitations / @ftﬂﬁ

Advertising can be expensive — ﬁ?ﬂq:f 1:[E:’ITIT E?f g dl %’I

°o -
e - It does not guarantee sales — ﬁSITU:T I faw! &t mIe :fﬁ ﬁ?ﬁl

e - Repeated advertisements may irritate consumers — d[X-d[X CRICGK] PIREd PRSI _epf J&Hd %I

e - Misleading advertisements can harm consumers — YIH® [AJTTT IUMET3A &I RG] l4§th| qPHd 38|
e - Advertising may encourage unnecessary consumption — dg HAdI D STHIT B deldl < g&Hdi %I



Meaning and Definition of Digital Advertising

fSfored fazmu= o1 3 ud gy

e Digital advertising refers to the promotion of products, services, brands or ideas through internet-

based platforms and digital technologies. It includes paid advertisements on search engines, social
media, websites, mobile applications, video platforms and other online channels.

e Digital advertising enables businesses to reach specific audiences, measure campaign performance and
modify their advertising strategies using data.
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e Examples / JalgXUl: Sponsored posts on Instagram, search advertisements on Google, video
advertisements on YouTube and banner advertisements on websites.



Characteristics of Digital Advertising

fgfoTed foqimu &t fa=ivang

1. Global Reach (af%’aﬁ t{‘g"’%r): Businesses can reach audiences across geographical boundaries

through the internet.

2. Targeted Advertising (Fffa‘fﬂ ]%’SITU:T): Advertisements can be directed towards relevant
audiences based on factors such as location, interests and search intent, subject to platform

rules and privacy requirements.

3. Measurable Performance (IITU:?R:[ UﬁUﬂﬂ): Businesses can measure impressions, clicks,

conversions and other campaign outcomes.

4. Interactive Communication (31"H=Ira°qld-ld° {-idli): Customers can click advertisements, visit

websites, ask questions and respond to promotional content.

5. Cost Flexibility (<liId e Q’1tlnIQ”IIL4'-I): Advertisers can often set budgets and adjust spending
according to their objectives.



6. Real-Time Optimization (dhlcl JYUIX): Campaigns can be monitored and modified while they

are running.

7. Personalization (OMI(-OI\rIdNUI): Advertisements may be tailored to audience interests and

relevant customer needs, within applicable privacy rules.

8. Multimedia Content (agmwrﬁu ﬂTq‘Jﬁ): Digital advertisements can combine text, images,

audio, animation and video.



Types of Digital Advertising

fefored f93maa & bR

1. Search Engine Advertising (HET ESE ]%S‘ITU:T)

e Paid advertisements appear on search engine results pages when users search for relevant keywords.

o T¥ IUATHA HafId Wsal I Id 394 & Wold &, 99 @Il GROTA & Y Yrar-urkd [J7es fe@rs < 94 §|
e Example: Sponsored search results for college admission.

2. Social Media Advertising (@QTFT Aifgar ﬁ?ﬂq:f)

e Paid advertisements are displayed on social media platforms such as Facebook, Instagram and LinkedIn.

o BUYH, IWIWH 3R figesd oY Awa Hfea Wewid U Yard s¥& g uelRia &y ond g1

e Example: A college promoting its admission notice through a sponsored post.

3. Video Advertising (?ﬂ%?ﬂ ﬁiﬂq:f)

e Video advertisements appear before, during or alongside online video content.

o JATSH dfEa AW F Ugd, ISP ST AYT 3P 1Y difga faguT fe@w o god 2|



. Display Advertising (%Fﬁ ﬁ?‘ﬂq:{)

These advertisements use banners, images, animations or other visual formats on websites and applications.

dggrsel 3R UV UR 9%, [, TRAYT aur o/ e WUl & areyd ¥ /A7y yeflia fev wna g1

. Email Advertising (s‘ﬁa ﬁ?ﬂq:f)

Promotional emails communicate offers, product information and special announcements to customers who can

appropriately receive them.

SUT & AT ¥ D! DI AHR, Ide et A Ul ¥y Ayond 9sf o<t 81 399 ggafa six @i FHad &
QT aRg® 3 |

. Mobile Advertising (n‘raﬂ‘s’a ﬁﬁﬂq:[)

These advertisements appear in mobile applications, mobile games and mobile websites.

MEsd VU, Aigrsd AF MY AMasd a9qrsel ux yefia fagus Aiarsa gy sgard g |



Importance of Digital Advertising

f&fSTed f93ITa- &1 Hed

1. Wider Market Reach — STU® ISR UG

e Digital advertising helps businesses connect with customers across cities, states and
countries.

o fefSTea fasrua aawral &1 fafta e, <Al au1 <= # Ud WMEPI db ugd- H Feradl Hdl
gl

2. Cost-Effectiveness — AITTd UHTIRITAdT

e Campaigns can be designed for different budgets, making digital advertising accessible to
small businesses and large organizations alike. Its actual cost-effectiveness depends on
campaign performance.

o fSRoTeT fasrus &I Afia g9l & ITUR dUR fHar o1 G&dl g1 3IY Bic Jaardl iR g
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3. Precise Targeting — gcl®d A&y e

e Advertisers can target relevant customer groups using permitted demographic, geographic

and interest-related information.

o fAFMUATIAT THT IATIRIABI, HITMIT® ddl ¥R et TABRT & YR TR IUgad AEH
el &I aféid H IHd g |

4. Measurable Results — HTTHIY URUMTH

e Digital tools help advertisers evaluate the number of impressions, clicks, leads and

conversions generated by campaigns.

o fSfNTTT IUBRTN ¥ fAFUA & UaH, foas, FHIfdd AeH! U AAAPH FUAIUN B Hedid
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. Better Customer Engagement — é‘s'av Yle b HE’“—IT&[HT

Customers can interact with businesses through comments, messages, forms and online enquiries.

TP HHC, YU, AT BIH AR (S AS & AT J Jaudl 4 IS & d g |

. Support for Small Businesses — BT Il Bl Helddl

Small enterprises can promote their products locally without necessarily spending large amounts on traditional

mass media.

@I IgH URUR® FTA9aR A1eH u g) IR wd e foar ff wifia @ u 3rua IArEl 1 AR HY IFHd § |

. Quick Feedback and Improvement — afta ufafean Qa; J U

Advertisers can identify which advertisements perform better and make appropriate changes.

TSI a8 19 IHd § fb DI9-F fAFU9 9gd% yRomA ¢ I8 § 3R ISP AR YR HR IHd g |



Advantages and Dlsadvantages of Digital Advertising

SioTed faxmu= & @1y ud g1i=ar

Advantages / TTH Disadvantages / ETEITIT

Wide audience reach — o4 Hgtl High competition — 31 ufawael

Flexible budgets — &\IC EREINIE Costs can rise due to competition — Uﬁ@ﬂfﬁwiﬁi
gl §

Measurable performance — UROTHS T /19 Requires technical skills — db-1 B BT TS

Quick campaign changes — RIPCENIC Ad fraud and fake clicks — Ta3ITa= iﬁ@ﬂ@ﬁ Ud qhdl fadd

Interactive communication — Wﬁﬁfﬁ‘cﬂ an;ﬁcy and data-protection concerns — fEITﬂFlTQ_q'@ETER&‘IT
qd l%k_'IIQ

Access to specific audiences — F’HCEHWW Ad fatigue and ad blockers — CRICEE R EGRIRCEICE
Ugd JARYD



Difference Between Traditional Advertising and Digital Advertising

gRgR® faiud vd f§fSea famua & siax

Basis / 3TYIR

Traditional Advertising / URURN®

Medium (HT&H)

Targeting (C1&d ﬁuﬁUT)
Interaction (Wq‘:"’-ﬂﬁﬂT)

Measurement (HIYU)
Modification (dqcild)
Reach (‘ZIEWE[)

AR

fagma=

Newspapers, radio, TV, billboards

Often broad audience targeting
Usually limited direct interaction
Often relies on estimates and surveys
May take more time and cost

Local, regional or national, depending on
the medium

IR U7, ISl Ud catfdel

Digital Advertising / feforea ﬁTITCH

Search engines, websites, apps, social
media

Often more specific audience targeting
Interactive communication is possible
Digital metrics can be measured directly
Often quicker to modify

Local to global, depending on the campaign

%‘;m' Jg9Tse, 9IRId Hifsd Ud Aidsd



Ethical Issues in Digital Advertising
%iﬁeaﬁwﬁ%ﬁ'caﬂé

e Truthfulness (YUdl): Advertisements should not make false or misleading claims.

® Privacy (ﬁ\_rfT‘IT): Customer information should be collected and used responsibly.

® Transparency (anﬁﬁﬂ): Paid promotions and sponsored content should be clearly
identified.

e Consumer Protection (quﬁ?ﬁﬂ TR&UN): Advertisements should not exploit consumers

through deceptive practices.

® Responsible Targeting (IrGWZIC'(I{ oa&d ﬁ?ﬁ?UT): Advertisers should avoid harmful or

discriminatory targeting practices.



Conclusion

ey

Advertising is an essential instrument of modern marketing that informs consumers, builds

brand awareness and supports business growth. Digital advertising has expanded the scope of
advertising through online platforms, audience targeting, interactive communication and
measurable results. However, successful advertising requires appropriate planning, truthful

information, responsible use of customer data and continuous evaluation.

AT enyfA® [AUu &1 Ud Agaqul WY g1 I8 SUHTIST I SATHHIRI Tald SRl g, S Bl
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