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Meaning:

Social responsibility of business means the obligation
of a business to take decisions and perform activities
that are beneficial not only to the business but also
to society. A business uses society’s resources, so it
has a_vesponsibility towards different o ok &1
HRdl 8 Ol bad g & U gt Tat, dfch A & fqfi=

Jil o Q‘Ik Ut d1YeIS ‘6|| aITd JHTS & sections of
soclety.




Major Social Responsibilities of Business:

1. Responsibility towards Consumers

Provide good-quality and safe products.
Charge reasonable prices.

Avoid misleading advertisements.
Provide proper after-sales service.

Protect consumers from unfair trade practices.

. Responsibility towards Employees

Pay fair wages and salaries.
Provide safe and healthy working conditions.
Ensure job security and equal opportunities.

Provide training and opportunities for development.

Respect employees’ rights. .\/



3. Responsibility towards Owners/Shareholders
e Ensure proper utilization of capital.

e Provide reasonable returns on investment.

e Maintain transparency in business operations.
e Protect the interests of shareholders.

4. Responsibility towards Government

e Pay taxes honestly and on time.

o Follow laws and government requlations.

Avoid illegal activities and corruption.

o Cooperate with government policies.




5. Responsibility towards Society/Community
Support education, healthcare and social welfare.
Create employment opportunities.

Help weaker sections of society.
Contribute to community development.

6. Responsibility towards Environment

o Control air, water and noise pollution.

e Reduce waste and recycle materials.

e Conserve natural resources.

o Use environmentally friendly technology.

e Promote sustainable development.




Importance of Social Responsibility:

o Builds goodwill and reputation.

o ncreases customer trust.

o Improves employee satisfaction.

e Helps in long-term business success.

e Contributes to social and economic development.
e Protects the environment.

e Creates a positive relationship between business and society.
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a9 P U@ JHIe formarar

1.

IuHtadarsti & ufa famerd

DT UGl SR QRI&d axqE IUAK BT

Ifaa g oI
YTH® fagrgqa @ I947!
Ifaad fapl-uygrd I491 271

Afad ATYTRS UYTS ¥ IUUTHTSN BT I&T HIAT|
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3. AIfASH/AIRYRSBT & giad EarRd
o Sl &1 Ifad IUAIT HRAT

o fdy Ur IfUd ufawa 24T

o ATUR T UReRRIAr §9TT IWTI
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5. AT,/ & gfad famart

o &1, WIRY UF YIHINIG ST A I HIAT|
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o AT & HHGIR I &1 ABTIAT HIAT
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S SR &1 Agd
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Conclusion:

e A business cannot succeed for a long time by focusing only
on profit. It must balance profit-making with the welfare
of consumers, employees, society and the environment.
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