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o

Meaning

o Consumption habits refer to the way consumers spend their income on goods
and services, including what they buy, how much they buy, when they buy,
and where they buy.

o Lifestyle refers to the pattern of living of individuals or groups, reflected in
their activities, interests, opinions, preferences, and spending behaviour.

e Changes in income, technology, education, urbanisation, globalisation, media
and social trends continuously change consumer habits and lifestyles. These
changes create both opportunities and challenges for business organisations.



Major Changes in Consumption Habits and Lifestyles

1. Rise in Disposable Income

e Increase in income has increased consumers' purchasing power. People are now willing to spend more on comfort,
entertainment, travel, education and branded products.

2. Changing Food Habits

o Consumers are increasingly interested in packaged food, fast food, ready-to-eat products, organic food and
health-conscious diets.

3. Growth of Online Shopping

e E-commerce has changed the way people purchase goods. Consumers can compare prices, read reviews and order
products from home.

4. Preference for Quality and Brands

o Consumers have become more quality-conscious. They often consider brand image, durability, design and after-
sales service while purchasing.

5. Increasing Health and Fitness Awareness

o People are becoming more conscious about physical and mental health. This has increased demand for fitness
centres, sports products, healthy foods and wellness services.



6. Changing Family Structure

o Growth of nuclear families and working couples has increased demand for convenience products, home-delivery
services, ready-to-cook food and household appliances.

7. Influence of Technology and Social Media

e Smartphones, digital platforms and social media influence consumer preferences and purchasing decisions. Online
reviews, influencers and advertisements can strongly affect buying behaviour.

8. Growing Demand for Convenience

o Consumers prefer products and services that save time and effort, such as online banking, food delivery, digital
payments and doorstep services.

9. Increase in Experiential Consumption

e Modern consumers increasingly spend money on experiences such as travel, restaurants, entertainment, concerts
and recreational activities rather than only on physical goods.

10. Environmental Awareness

o Consumers are becoming increasingly concerned about pollution, climate change and sustainability. Demand for
eco-friendly, recyclable and energy-efficient products is growing.



Impact on Business

Changes in consumption habits and lifestyles force businesses to:
e Develop new products and services.

o Improve quality and packaging.

o Adopt digital marketing and e-commerce.

o Offer personalised products.

e Provide better customer service.

e Understand changing consumer preferences.

e Focus on health, safety and sustainability.

o Adopt flexible pricing and promotional strategies.
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o

Conclusion

o Changes in consumption habits and lifestyles are an important part of the
business environment. A business that continuously studies and responds to
changing consumer needs can gain a competitive advantage and achieve

long-term success.
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