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Demographic Profile- Meaning

-,

Demographic profile refers to the statistical characteristics of a population. [t
includes factors such as population size, age, gender, literacy, occupation,
income, geographical distribution, birth rate, death rate, and migration.

Major Components of Demographic Profile:
1. Population Size and Growth
e Population size indicates the total number of people in a country or region.

e Population growth affects demand for goods and services, employment,
housing, education, and healthcare.

o A growing population can provide a large consumer market as well as a
large labour force.



. Age Composition
Population is generally divided into children, working-age people, and elderly people.
A larger working-age population can increase the availability of labour.

A high proportion of elderly people increases demand for healthcare and social-security services.

. Gender Composition
It refers to the distribution of population according to gender.

Gender composition influences labour-force participation, household consumption, and social development.

. Literacy and Education
Literacy and educational levels indicate the quality and skill potential of the population.

Higher education generally creates demand for skilled employment and knowledge-based products and services.



5.

Urbanisation
Urbanisation refers to the increasing concentration of population in towns and cities.

It influences housing, transportation, infrastructure, retailing, entertainment, and other business activities.

. Occupation

Occupational structure shows how people are distributed among agriculture, manufacturing, services, and
other occupations.

Changes in occupational structure indicate economic and social transformation.

. Migration

Migration means movement of people from one geographical area to another.

It may be temporary or permanent and may occur because of employment, education, marriage, or other
factors.

Migration changes the availability of labour and the pattern of consumption

Importance for Business:

Demographic characteristics help businesses identify target customers, market size, labour availability,
consumer needs, and future market opportunities.
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Class Structure

e Meaning:

Class structure refers to the division of society into different social and economic groups on the basis of factors such
as income, wealth, occupation, education, social status, and lifestyle.

e Major Social Classes

1. Upper Class

o Generally has high income, wealth, social status, and purchasing power.
o May demand premium and luxury products and services.

2. Middle Class

o Generally consists of people with moderate and relatively stable income.

e Demand is often associated with education, housing, automobiles, consumer durables, financial services, and

l[ifestyle products.
3. Lower/Working Class
o Generally has comparatively lower income and purchasing power.

e Price, affordability, and essential consumption are often important considerations.

-



Factors Determining Class Structure

o Income and wealth

Occupation

Education

Social status

e Family background

o Lifestyle

o Access to resources and opportunities
Business Significance:

Different social classes may have different purchasing power, preferences, lifestyles,
consumption patterns, and attitudes toward brands. Therefore, businesses often
segment markets according to social and economic characteristics.
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Social Mobility

Meaning:

Social mobility refers to the movement of individuals or groups from one
social or economic position to another.

Types of Social Mobility

1. Vertical Mobility

e Movement from one social or economic level to another.

o Upward mobility: Movement to a higher social/economic position.
e Downward mobility: Movement to a lower position.

Example: An employee becoming a senior executive represents upward
mobility.



2. Horizontal Mobility

e Movement from one position to another without a major change in social status.
Example: A teacher moving from one school to another school at a similar position.
3. Inter-generational Mobility

e Change in social or economic status between generations.

Example: A child becoming a professional while the parents were engaged in a low-
income occupation.

o 4. Intra-generational Mobility
o Change in a person's social or economic position during their own lifetime.

Example: A person starting as a junior employee and later becoming a manager.



Factors Affecting Social Mobility

Education

e Economic development

e Urbanisation
Industrialisation

o Occupational opportunities
o Government policies

e Technological change

e Migration

e Social and cultural changes
Business Significance:

Social mobility can create changes in income levels, aspirations, lifestyles, consumption patterns, and
demand for products and services. Rising incomes may increase demand for better-quality and higher-
value products.
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2. &fas Afa=fadr (Horizontal Mobility)
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Conclusion

b et

Demographic profile, class structure and social wmobility are important
elements of the socio-cultural environment. They influence consumers' income,
[ifestyle, aspirations, purchasing power and consumption patterns. Therefore,
businesses must understand these factors while making warket, product,
pricing and promotional decisions.
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