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Labelling

Labelling means providing important information about a product
on its package or label. A label helps consumers identify the
product, understand its quantity, price, origin, manufacturer and
other relevant information before making a purchase.

* A good label should be:

* Clear and easy to read.

- Accurate and truthful.

* Not misleading or deceptive.

* Durable and prominently displayed.

* Helpful in making an informed purchasing decision.

For pre-packaged commodities, the Legal Metrology framework
requires  several important declarations, including the
manufacturer's/packer's/importer's details, commodity name, net
quantity, MRP, consumer-care details and other applicable
information.
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Packaging

Packaging is the process of enclosing or protecting a product in a
suitable container, wrapper, box, bottle, pouch or other material for
storage, transportation, distribution and sale.

Main objectives of packaging

- To protect the product from damage and contamination.

- To maintain quality and safety.

- To facilitate storage and transportation.

* To provide information through labelling.

* To make the product convenient to handle.

- To prevent quantity manipulation and unfair trade practices.

- To attract consumers while providing truthful information.



Q&I (Packaging) PT a{ef%ﬁv‘\tﬁ I P @lldﬂ%@q 134, YR,
W&rﬁ%ﬁsﬂ JhTR WG] R CARTICIS

OiRag- T forehl S A g1 b |
U ST & T S X
- GG DI &ffed 3R Tgy0T I FaT
- X D! TUTaIT 3R YREM ST G|
- YERUI Td GRAg ! ST S|
- e o H1e0H ¥ SHTaRISD SIHBRI ¢
- T DI GHIAT T S|
- AT H YRATST 3R 3l IR AR B AT |
- JUHTGAT BT 3BT HIAT, Alch1 Tdd SHBRI U o




Legal

Metrology

Legal Metrology refers to the application of legal requirements to
measurements and measuring instruments. Its main objective is to
ensure accuracy and protect consumers in matters relating to
weights and measurements.

The principal legislation is the Legal Metrology Act, 2009, which
came into force on 1 April 2011. The Department of Consumer
Affairs is the nodal agency for its implementation.
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Legal
Metrology
(Packaged

Commodities)
Rules, 2011

* The Legal Metrology (Packaged Commodities) Rules,

2011 regulate declarations made on pre-packaged commodities.

- A pre-packaged commodity is essentially a commodity placed in

a package, without the purchaser being present, with a
predetermined quantity.
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Mandatory
Declarations
on Packaged
Commodities
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Name and address of
manufacturer/packer/importer

Country of origin for imported
products

Common/generic name of commodity
Net quantity
Month and year of manufacture

Best before/Use by date, where
applicable

Maximum Retail Price (MRP), inclusive
of applicable taxes

Consumer-care details
Dimensions, where relevant

Unit Sale Price
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MRP (Maximum Retail Price) is the maximum retail price declared
on the package, subject to the applicable legal requirements. It is an
important piece of information because it allows consumers to
know the maximum price at which the packaged commodity may
be sold to the consumer under the applicable rules.

- MRP (Maximum Retail_ Price) 3d{d_sifiean dg
&r@qo(cma{?%% Jque aﬁﬁ% R YIS fobar ST H%qm
I

: RULTESIGY g Hifep 39 9] Bl HIA Db
T T e T




Net quantity tells the consumer how much actual product is contained in the
package. It should be expressed using the prescribed standard units of weight,
measure or number, as applicable.

For example:
* 1kg

* 5009

* 1litre

* 500 m|

Net Quantity

* 10 pieces
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Best Before
and Use By —
Best Before

I-',H. Use By

For commodities that may become unfit for human consumption
after a certain period, the applicable best-before/use-by
information must be provided according to the relevant legal
requirements.
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Consumer
Protection
Aspect —
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* Labelling and packaging are directly connected with consumer

rights. Correct information enables consumers to compare
products and make informed choices.

* Incorrect quantity, false declarations, misleading labels or

improper pricing information can adversely affect consumers and
may attract action under applicable laws.
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For an exam answer, remember these major legal frameworks:

* Legal Metrology Act, 2009
|ai§$ 'FITCIﬁil'F-[ , 2009 — weights, measures and

related legal requirements. CConsumer Affairs

|mpo|"tant . Leﬁal Metrology (Packaged Commodities) Rules, 2011

( , 2011 — declarations
LaWS — and requirements for applicable pre-packaged commodities.

. Leﬁal Metrology General) Rules, 2011
(HTHTH) , 2011 — specifications and

W verification of  various  weighing and measuring

instruments. CConsumer Affairs

- Consumer Protection Act, 2019
SUHIGAT AR&UT AfUFUH, 2019 — provides the broader
framework for protection of consumer interests, including
protection against unfair practices and misleading information.




Labelling and packaging are important consumer-protection
measures. Packaging protects the product, while labelling provides
essential information such as the name of the commodity,
manufacturer/packer/importer details, net quantity, MRP, country of
origin, relevant date information and consumer-care details. In
India, these requirements are primarily governed by the Legal
Metrology Act, 2009 and the Legal Metrology (Packaged
Commodities) Rules, 2011. Their purpose is to ensure accuracy in
weights and measures, transparency in pricing and adequate
information for consumers.
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