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Concept of Price in Retail and Wholesale

Price is the monetary value at which a product or service is bought or sold. In business, price
plays an important role in determining sales, profit, demand and market competition.

e Retail Price: The price at which goods are sold by a retailer to the final consumer. It generally
includes the retailer’s costs, operating expenses and profit margin.

e Wholesale Price: The price at which goods are sold in large quantities by a wholesaler to
retailers or other business buyers. It is generally lower than the retail price because of bulk
transactions.

Importance of Price: Price affects consumer demand, sales volume, profitability, competition and
the overall positioning of a product in the market.

A good pricing decision should consider cost, demand, competition, customer purchasing power
and desired profit.
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Maximum Retail Price (MRP)

Maximum Retail Price (MRP) is the maximum price at which a packaged product may be sold to
the final consumer, inclusive of applicable taxes. The MRP is normally printed on the product

packaging.

Key points:

e MRP indicates the maximum permissible retail selling price of a packaged commodity.
e [t includes applicable taxes.

e A retailer should not ordinarily charge a consumer more than the printed MRP.

A retailer may sell the product below MRP through discounts or price reductions.

e MRP helps consumers compare prices and protects them from being charged an excessive

price.
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Fair Price

Fair price means a reasonable and justifiable price that reflects the value of a product while
considering the interests of both the buyer and seller. It should not unfairly exploit either party.

Characteristics of a fair price:

e Reasonable in relation to the product’'s value.

e Covers the seller’s legitimate costs and provides a reasonable profit.
e Acceptable to consumers.

e Takes market conditions and competition into account.

e Should be transparent and free from unfair pricing practices.

e Maintains a balance between consumer interest and seller interest.
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Difference Between Retail Price, Wholesale Price, MRP and
Fair Price
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