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MEANING OF MARKETING MIX (मा�ेट Ȳग ममÈस �ा परिचय)

THE MARKETING MIX REFERS TO THE COMBINATION OF MARKETING ELEMENTS THAT A BUSINESS USES TO ACHIEVE ITS MARKETING OBJECTIVES IN

THE TARGET MARKET.

IT IS A PLANNED MIX OF CONTROLLABLE VARIABLES THAT INFLUENCE CUSTOMERS’ BUYING DECISIONS.

• THE CONCEPT OF THE MARKETING MIX WAS POPULARIZED BY E. JEROME MCCARTHY, WHO CLASSIFIED IT INTO FOUR ELEMENTS, KNOWN AS THE

4PS OF MARKETING:

• PRODUCT

• PRICE

• PLACE

• PROMOTION

मा�ेट Ȳग ममÈस �ा अ�थ

मा�ेट Ȳग ममÈस उन नियȲğणीय विपणि त×िɉ �ा सȲयोजन है जजन�ा उपयोग �ोई सȲèथा अपने विपणि उɮदेæयɉ �ो ĤाÜत �िने �े मिए �िती है।
यह Ēाह�ɉ �ी आवæय�ताओȲ �ो पूिा �िने �े मिए तैयाि �ी गई ए� योजिाबɮध रणिीनत है।
• मा�ेट Ȳग ममÈस �ी अवधािणा ई. जेरोम मै�ा�ी (E. JEROME MCCARTHY) ɮवािा दी गई, जजÛहɉने इसे चार त×िɉ (4PS) मɅ ववभाजजत क�या:
• उ×पाद (PRODUCT)

• मूãय (PRICE)

• èथान / ववतिण (PLACE)

• Ĥचाि (PROMOTION)



DEFINITION(परिभाषा)

ACCORDING TO PHILIP KOTLER:

“THE MARKETING MIX IS THE SET OF CONTROLLABLE MARKETING VARIABLES THAT THE FIRM 

BLENDS TO PRODUCE THE RESPONSE IT WANTS IN THE TARGET MARKET.”

किमिप �ो िि �े अनुसाि:
“मा�ेट Ȳग ममÈस उन ननयȲğणीय ववपणन चि �ा समूह है जजÛहɅ सȲèथा िêय बाजाि मɅ वाȲनित 
Ĥनतकिया ĤाÜत �िने �े मिए ममिा�ि Ĥयोग �िती है।”



COMPONENTS OF MARKETING MIX (4PS)
मा�ेट Ȳग ममÈस �े घ �

1. PRODUCT

MEANING OF PRODUCT

• A PRODUCT IS ANYTHING THAT CAN BE OFFERED TO THE MARKET TO SATISFY A NEED OR WANT. IT INCLUDES 

PHYSICAL GOODS, SERVICES, IDEAS, OR EXPERIENCES.

• EXAMPLES:

• GOODS: MOBILE PHONES, BOOKS, CLOTHES

• SERVICES: BANKING, EDUCATION, TRANSPORTATION

1. उ×पाद (PRODUCT)

उ×पाद �ा अ�थ
• उ×पाद वह वèतु या सेवा है जो Ēाह�ɉ �ी आिæय�ता या इÍछा �ो सȲतुç �िने �े मिए बाजाि मɅ Ĥèतुत �ी जाती है।
• उदाहरण
• वèतुएँ: मोबाइि िोन, �पड,े क�ताबɅ
• सेवाएँ: बɇक�Ȳ ग, मि¢ा, परिवहन



FEATURES OF A PRODUCT (उ×पाद �ी वविषेताए)ँ

• TANGIBLE OR INTANGIBLE

• OFFERS UTILITY OR SATISFACTION

• CREATED TO MEET CUSTOMER NEEDS

• HAS A LIFE CYCLE (INTRODUCTION, GROWTH, MATURITY, DECLINE)

•मतूत या अमतूत हो स�ता है
•उपयोगगता Ĥदान �िता है
•Ēाह� �ी आवæय�ता �ो पूिा �िता है
•इस�ा जीवन चि होता है



PRODUCT MIX   (उ×पाद ममĮण)

PRODUCT MIX REFERS TO THE TOTAL RANGE OF PRODUCTS OFFERED BY A COMPANY.

ELEMENTS OF PRODUCT MIX:

• PRODUCT WIDTH – NUMBER OF PRODUCT LINES

• PRODUCT LENGTH – TOTAL NUMBER OF PRODUCTS

• PRODUCT DEPTH – VARIATIONS WITHIN A PRODUCT

• PRODUCT CONSISTENCY – RELATEDNESS AMONG PRODUCTS

क�सी सȲèथा ɮवािा Ĥèतुत सभी उ×पादɉ �ा समूह उ×पाद ममĮण �हिाता है।
उ×पाद ममĮण �े त×ि
• चौडाई (WIDTH) – उ×पाद िाइनɉ �ी सȲÉया
• लȲबाई (LENGTH) – �ुि उ×पादɉ �ी सȲÉया
• गहराई (DEPTH) – ए� उ×पाद �े ववमभÛन Ǿप
• सȲगनत (CONSISTENCY) – उ×पादɉ मɅ समानता



IMPORTANT PRODUCT DECISIONS (मह×वपूणत उ×पाद ननणतय)

•Product design and quality

•Branding

•Packaging and labeling

•Product features

•After-sales service

•Product life cycle management

•उ×पाद डिजाइन औि गुणवƣा
•ĦाȲडि Ȳग
•पै�ेजजȲग औि िेबमिȲग
•वविषेताएँ
•बबिी-पæचात सेवा



IMPORTANCE OF PRODUCT IN MARKETING MIX 
(उ×पाद �ा मह×व)

• CORE ELEMENT OF MARKETING

• DETERMINES CUSTOMER SATISFACTION

• INFLUENCES BRAND LOYALTY

• BASIS FOR PRICING AND PROMOTION DECISIONS

•ववपणन �ा मूि त×व
•Ēाह� सȲतुजट  Ĥदान �िता है
•ĦाȲि ननटठा बढाता है



2. PRICE    (मूãय)

MEANING OF PRICE

PRICE IS THE AMOUNT OF MONEY CHARGED FOR A PRODUCT OR SERVICE. IT REPRESENTS THE

VALUE EXCHANGED BETWEEN BUYER AND SELLER.

मूãय �ा अ�थ
मूãय वह धिरामि है जो उपभोÈता क�सी उ×पाद या सेवा �े बदिे चु�ाता है।



IMPORTANCE OF PRICE   (मूãय �ा मह×व)

•Only element that generates revenue

•Influences demand and sales volume

•Affects profit and market share

•Plays a key role in competitive positioning

•िाजèव उ×पÛन �िने वािा ए�माğ त×व
•माȲग �ो Ĥभाववत �िता है
•िाभ औि बाजाि टहèसेदािी तय �िता है



FACTORS AFFECTING PRICING DECISIONS
INTERNAL FACTORS:

• COST OF PRODUCTION

• MARKETING OBJECTIVES

• COMPANY IMAGE

• PRODUCT LIFE CYCLE STAGE

EXTERNAL FACTORS:

• MARKET DEMAND

• COMPETITION

• GOVERNMENT REGULATIONS

• ECONOMIC CONDITIONS



(मãूय ननधातिण �ो Ĥभाववत �िने वािे �ाि�)

आȲतरर� �ार�
• उ×पादन िागत
• ववपणन उɮदेæय
• �Ȳ पनी �ी िवव
बाहरी �ार�
• माȲग
• Ĥनतèपधात
• सि�ािी नीनतयाँ
• आगथत� जèथनत



PRICING METHODS (मूãय ननधातिण �ी ववगधया)ँ
• COST-BASED PRICING – BASED ON COST + PROFIT

• DEMAND-BASED PRICING – BASED ON CUSTOMER DEMAND

• COMPETITION-BASED PRICING – BASED ON COMPETITORS’ PRICES

• VALUE-BASED PRICING – BASED ON PERCEIVED VALUE

•िागत आधारित मूãय ननधातिण
•माȲग आधारित मूãय ननधातिण
•Ĥनतèपधात आधारित मूãय ननधातिण
•मूãय आधारित मूãय ननधातिण

PRICING POLICIES

• PENETRATION PRICING

• SKIMMING PRICING

• DISCOUNT PRICING

• DIFFERENTIAL PRICING

• मूãय निधाथरण िीनतयाȱ

• पैठ मूãय ननधातिण

• जè�ममȲग मूãय ननधातिण

• िू  नीनत



3. PLACE (DISTRIBUTION) èथान / ववतिण
MEANING OF PLACE

PLACE REFERS TO THE ACTIVITIES INVOLVED IN MAKING PRODUCTS AVAILABLE TO CUSTOMERS AT THE RIGHT PLACE

AND AT THE RIGHT TIME.

èथान �ा ता×पयत उन गनतववगधयɉ से है जजन�े माÚयम से उ×पाद �ो उपभोÈता त� सही समय और सही è�ाि पर
पहुȱचाया जाता है।
IMPORTANCE OF PLACE

• ENSURES PRODUCT AVAILABILITY

• BRIDGES THE GAP BETWEEN PRODUCERS AND CONSUMERS

• INCREASES CUSTOMER CONVENIENCE

• REDUCES DISTRIBUTION COST

è�ाि �ा मह×ि
• उ×पाद �ी उपिÞधता सुननजæचत �िता है
• उ×पाद� औि उपभोÈता �े बीच दिूी �म �िता है
• उपभोÈता सुववधा बढाता है



CHANNELS OF DISTRIBUTION (ववतिण �े माÚयम)

A DISTRIBUTION CHANNEL IS THE PATH THROUGH WHICH GOODS MOVE FROM PRODUCER TO 

CONSUMER.

• TYPES OF CHANNELS:

• DIRECT CHANNEL – MANUFACTURER → CONSUMER

• INDIRECT CHANNEL –
• MANUFACTURER → RETAILER → CONSUMER

• MANUFACTURER → WHOLESALER → RETAILER → CONSUMER

वह मागत जजससे हो�ि उ×पाद ननमातता से उपभोÈता त� पहँुचता है।
• वितरण �े Ĥ�ार
• Ĥ×य¢ ववतिण
• अĤ×य¢ ववतिण

• ननमातता → थो� वविेता → खुदिा वविेता → उपभोÈता



FUNCTIONS OF DISTRIBUTION (ववतिण �े �ायत)

• TRANSPORTATION

• WAREHOUSING

• INVENTORY MANAGEMENT

• RISK BEARING

• FINANCING

• MARKET INFORMATION

• परिवहन
• भȲिािण
• जोखखम वहन
• ववƣीय सहायता



FACTORS AFFECTING CHOICE OF DISTRIBUTION 

CHANNEL

•Nature of product

•Market characteristics

•Company resources

•Middlemen availability

•Cost considerations



4. PROMOTION  (Ĥचाि)
MEANING OF PROMOTION:

PROMOTION REFERS TO COMMUNICATION ACTIVITIES USED TO INFORM, PERSUADE, AND REMIND CUSTOMERS ABOUT A PRODUCT.

Ĥचार �ा अ�थ:
Ĥचाि वह Ĥकिया है जजस�े ɮवािा उपभोÈताओȲ �ो उ×पाद �ी जाि�ारी दी जाती है, Ĥभावित क�या जाता है और खरीद �े मलए Ĥेररत क�या जाता है।

OBJECTIVES OF PROMOTION

• CREATE AWARENESS

• INCREASE SALES

• BUILD BRAND IMAGE

• FACE COMPETITION

• EDUCATE CONSUMERS

Ĥचार �े उɮदेæय
• जागǾ�ता उ×पÛन �िना
• बबिी बढाना
• ĦाȲि िवव बनाना



PROMOTION MIX
PROMOTION MIX CONSISTS OF VARIOUS PROMOTIONAL TOOLS:

1. ADVERTISING

• PAID, NON-PERSONAL COMMUNICATION

• MEDIA: TV, NEWSPAPERS, SOCIAL MEDIA, RADIO

2. SALES PROMOTION

• SHORT-TERM INCENTIVES TO BOOST SALES

• EXAMPLES: DISCOUNTS, COUPONS, FREE SAMPLES

3. PERSONAL SELLING

• FACE-TO-FACE INTERACTION WITH CUSTOMERS

• USED IN INDUSTRIAL AND HIGH-VALUE PRODUCTS

4. PUBLIC RELATIONS

• BUILDING FAVORABLE COMPANY IMAGE

• PRESS RELEASES, EVENTS, SPONSORSHIPS



Ĥचाि ममĮण (PROMOTION MIX)

Ĥचार ममĮण (PROMOTION MIX)

1. वि£ापि

• भुगतान क�या गया Ĥचाि
•  ीवी, अखबाि, सोिि मीडिया
2. बबĐी सȲिधथि

• अãप�ामि� Ĥो×साहन
• िू , मुÝत नमूने
3. åयǔÈतगत विĐय

• आमने-सामने बबिी
• महȲगे उ×पादɉ मɅ उपयोग
4. जिसȲप�थ

• �Ȳ पनी �ी स�ािा×म� िवव बनाना



FACTORS AFFECTING PROMOTION MIX

•Nature of product

•Target market

•Budget available

•Stage of product life cycle

•Marketing objectives



IMPORTANCE OF MARKETING MIX (मा�ेट Ȳग ममÈस �ा मह×ि)

•Helps achieve marketing goals

•Satisfies customer needs

•Ensures effective utilization of resources

•Provides competitive advantage

•Supports business growth and profitability

मा�ेट Ȳग ममÈस �ा मह×ि
• ववपणन िêयɉ �ी ĤाजÜत
• Ēाह� सȲतुजट 
• Ĥनतèपधात×म� िाभ
• åयवसाय �ी वɮृगध



CONCLUSION  (ननट�षत)

THE MARKETING MIX (4PS) IS A FOUNDATION CONCEPT IN MARKETING. A SUCCESSFUL

BUSINESS CAREFULLY BALANCES PRODUCT, PRICE, PLACE, AND PROMOTION TO MEET

CUSTOMER NEEDS AND ACHIEVE ORGANIZATIONAL OBJECTIVES. PROPER COORDINATION OF

ALL FOUR ELEMENTS LEADS TO MARKET SUCCESS AND CUSTOMER SATISFACTION.

मा�ेट Ȳग ममÈस (4PS) ववपणन �ी मूल अिधारणा है। उ×पाद, मूãय, èथान औि Ĥचाि �ा सȲतुमलत
सȲयोजि क�सी भी åयवसाय �ी सििता �े मिए आवæय� है।
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